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She's an in-demand country music Sensation.

He 1s an awarding-winning portrait artist.
She's a committed AIDS activist with an inspirational story to tell.
He 18 a political strategist extraordinaire whose thoughts
capture attention and provoke thought.

These young professionals are among Urban Influence Magazine's
20 Hottest Influencers for 2008, an electic, inspiring and on-the-move
assembly of entrepreneurs, new thinkers, corporate climbers and
change agents who embody — and give new meaning to —
the world of mfluence!

Contributing writers:
Derrick K. Baker, Tae Gibson, Lenora E. Houseworth,
Jacquelyn Kurio, Lauren Renschler, Nicholas Short,
Carl McGowan and Monica Wood.




Hottest Influencers . Rissi Pdlmelr, 27
- Singer-Songwriter

Nashville, Tenn.

‘Why She’s Hot

Palmer is the first black woman to score a hit on the

country music chartsiinimore than 20 years, and her

selftifled debutireleasellast year took the entire music
Sworld & orms WithIReRixture of R&B and country
th | Atiences, she is poised to expand

must ience ir anner not seen since

mer sang jingles, and
' Fever.” In 2000, she
;immy Jam & Terry
a great pop artist, but
r to stay true to her
star. Others caught on
iStar Search.” ‘

;_:'-omore album, tour and
Hodeling contract locked up, she
i: =y primary focus though.
wr:" yourself, and I don’t
[0'Wwa P all the things that are asso-
gratedWithRBeIne a successful commercial artist, but
I'personal ire :my success artistically, based on
whether'my mu is moving forward and growing,
"'I'don’t ever want to be stuck in a sound, or in a way
ake everybody thinks I’'m supposed to sound.” UIM
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